REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem:  Smoking during pregnancy is associated with maternal, fetal, and infant morbidity and mortality and is particularly prevalent among lower income populations.   Infants and young children who inhale tobacco smoke pollution in their homes or cars are at increased risk for health problems such as asthma, bronchitis, colds and ear infections.  Young moms often look to friends for information and support about health and child related issues.   An Adagio Health focus group (commissioned by the Westmoreland Tobacco Free Coalition) further supported this, finding that pregnant women had an interest in attending programs with general information about these issues which can include tobacco issues.

Description of project:  Moms Shower (now in its fourth year) was created  to be a friendly fun “baby shower- like” atmosphere where moms could receive education on maternity and child health care issues including the importance of keeping pregnant women and all children free of tobacco smoke pollution.  The shower is a collaborative effort with multiple organizations participating. Showers are rotated geographically throughout Westmoreland County in targeted areas where there is a low income population.  
Two presentations are given, one which addresses smoking during pregnancy and risks from inhaling tobacco smoke, and then another health issue of concern to mothers. In keeping with the shower theme, two games are played, a “Scavenger Hunt” with questions answered at the displays and “Healthy Baby Bingo” where additional information is shared.

The newspaper ad and hand out flyer are used to reach out and invite pregnant mothers and mothers with children 1 year of age or younger to the event.

Goal (s) of project:  To increase knowledge about the health risks of smoking during pregnancy and of inhaling tobacco smoke.  To motivate smokers to move toward quitting and to increase numbers who choose to ask smokers to smoke outside. It is open to all pregnant women and new moms because they can share information with friends who smoke as well as use the information to support asking smokers to smoke outside. 

Measurable objectives:  Number of mothers who attend; requests for cessation counseling, changes in knowledge on pre/post survey and intent to change behavior reflected in pre/post survey
Collaborations/Partnerships:  Citizens School of Nursing, Alle-Kiski Medical Center, UPMC New Kensington Family Health Center, Adagio Health, Tri-City Life Center, Weed & Seed, ParentWISE. WIC, American Lung Association, New Kensington Head Start, Family YMCA, Blackburn Center

How project is incorporated into your overall media plan:  

Moms Shower is one facet of a program to reach out to young families around Mothers Day and May, Protect our Children from Tobacco Smoke Pollution month. The children in the ad are local children from the New Kensington Mom’s Shower group who participated in developing a billboard several years ago.  At a time when billboards were funded, the boards utilized the same children and mother with the message, “Smoke Free, Good for you, good for me” and “Smoke-free, quit for me.”  The boards reached those who may not read newspapers.  We also ran the mom smoking/baby in the car seat TV spot on WTAE  in May, just after this program.  Participating hospital OB departments also gave out infant T-shirts with the message, “Keep me a smoke-free baby.”   Parents received the message through a variety of media.

How the effectiveness of the project will be evaluated:

Requests for cessation counseling, changes in knowledge on pre/post survey, intent to change behavior on pre/post survey; change in knowledge and behavior as reported in two month follow-up survey.


Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

This is a 2” by 6” penny saver ad.  I ask that the tagline remain short as in last year’s ad due to space.  

__x__ Spelling and grammar have been checked 

__x__ Abbreviations are spelled out the first time they are used

___x_ Words are not frequently (more than 5 times per document) split from one line to the next using a hyphen

_x___ Reading level is between 4th and 6th grade

___x_ Proper local and Department of Health tag lines are used

x____ Jargon and technical language have been avoided

__x__ Publication is sensitive to cultural differences

__x__ Visuals emphasize or explain text and are not just to decorate the publication

__x__ Paragraphs are not long and drawn out

_x_ Publication has gone through final review and approval for submission at the service provider.

