REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem:  Smoking during pregnancy is associated with maternal, fetal, and infant morbidity and mortality.   Infants and young children who inhale tobacco smoke pollution in their homes or cars are at increased risk for health problems such as asthma, bronchitis, colds and ear infections.  South Western Pennsylvania which, includes Westmoreland County, has one of the highest incidences of maternal smoking in the United States.
Description of project:  “The Car Seat” TV commercial was developed by Penn State Extension Tobacco Prevention Cessation project and has been approved by DOH in the past.  The commercial shows a caring pregnant mom who conscientiously fastens her child’s seat belt and then unconsciously reaches for a cigarette and smokes inside the car. The child coughs and appears uncomfortable with the smoke. The written message points out that tobacco smoke pollution contributes to asthma, bronchitis and ear infections. The media schedule will target young women of child bearing age with heavy concentration of air time scheduled during Soap Operas and women’s lifestyle programming such as Oprah, Rachel Ray, The View, etc.
Goal (s) of project:  To sensitize the public about not smoking around children, especially in cars, to increase knowledge about the health risks of inhaling tobacco smoke, especially among children, and to call visual attention to moms smoking during pregnancy.  

Measurable objectives:  Number of calls requesting information; number who recall the ad in community surveys.

Collaborations/Partnerships:  

Other counties in the Southwest Tobacco Free Coalition Region will be invited to participate in the running of this spot.   Every $200 contribution will increase the number of times we can run this spot. A larger media buy will increase the number of free spots the station will give. As always, individuals calling from other counties will be referred to the appropriate agency in each county.
How project is incorporated into your overall media plan:  

This TV ad is one facet of a multi media program to reach out to young families around 

“May, Protect our Children from Tobacco Smoke Pollution Month.”  This mom smoking/baby in the car seat TV spot can reach those who are visual learners and receive most of their information form TV.   Participating hospital OB departments also gave out infant T-shirts with the message, “Keep me a smoke-free baby.”   Moms’ Shower is also held during this time period. Parents receive the message through a variety of media. 
How the effectiveness of the project will be evaluated:

Short term:  Requests for information.  Long term: changes in knowledge and recall of the TV ad on community surveys. 

Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

This is a TV ad.  If approved, we will modify the last frame to reflect new guidelines.  I do not feel we can ask a station to modify if we are not purchasing time to run it.  The modification will be:
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Make 2008 the year you quit smoking.

For the last time.

Or for FREE How to Quit Smoking Cessation Classes in Westmoreland County, call

1-888-NO-HABIT

This project is funded by the Commonwealth of PA, Edward G. Rendell, Governor.

__x__ Spelling and grammar have been checked 

__x__ Abbreviations are spelled out the first time they are used

___x_ Words are not frequently (more than 5 times per document) split from one line to the next using a hyphen

_x___ Reading level is between 4th and 6th grade

___x_ Proper local and Department of Health tag lines are used

x____ Jargon and technical language have been avoided

__x__ Publication is sensitive to cultural differences

__x__ Visuals emphasize or explain text and are not just to decorate the publication

__x__ Paragraphs are not long and drawn out

__x_ Publication has gone through final review and approval for submission at the service provider.

