REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem:  In order to successfully implement the Not On Tobacco (NOT) Program there is a need to make the students aware of the opportunity.  These posters will be used to advertise the cessation group in addition to informational tables during lunches, addressing classrooms, and NOT brochures available in the school’s health suite or guidance offices.  Each school has restrictions and preferences in regards to how we reach their students so we have found that the more venues that we can offer the more likely we can successfully implement the program.

Description of project:  The Saint Vincent College Prevention Projects developed five posters to advertise the NOT Program to area high school (and middle school) students.  The poster is meant to draw the youth in with a “headline” and then follow up with a brief description of the NOT Program and how to enroll.  This particular poster emphasizes the ability to have a friends join the cessation program together.  This provides additional support for the participants, as well as, makes it more likely for them to enroll in the program knowing that they will not be “alone” in the group.

Goal (s) of project:  Our goal has been to increase registrations for the program over years.  As schools have limited the amount of time available for addressing the students to make them aware of this opportunity there was a need to seek out different ways to advertise the program to ensure that our goals are reached.  The method most favored by school administration is one that does not take the students out of their classes or impinge on class time.  The posters are hung in well-traveled halls, the cafeteria, health suite, guidance offices, and restrooms.  These are the areas where the students are most likely to take the time to read the poster.

Measurable objectives:  At least three students will express interest in participating in the NOT cessation program within two weeks from the date that the posters were displayed in the school.  

Collaborations/Partnerships: Saint Vincent College Prevention Projects, The American Lung Association, participating school districts and building personnel, students and their parents/guardians, Westmoreland Tobacco Free Coalition, Monessen Tobacco Free Coalition, Washington Health Partners, Westmoreland Drug and Alcohol Commission, Inc., and the Pennsylvania Department of Health.

How project is incorporated into your overall media plan:  Our overall media plan for the NOT cessation program includes flyers/posers that promote interest in the program, parent/guardian permission letters to enable the students to participate, and pre-approved American Lung Association NOT materials to implement the program.  Our approach, through this poster, to encourage students to have a friend join the group with them.  Doing this will not only boost the number of students participating in the group, but also give the students additional support.

How the effectiveness of the project will be evaluated:  In schools where our program was unable to reach the student population in any other way these posters will serve as the only means to make the youth aware of the opportunity for a cessation class.  In these schools, any interest in the group will mean that the posters were effective.  In schools where we have used the posters in addition to other advertising the effectiveness will be measured based on the “How did you find out about this program?” question on the pre-test.


Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

__x__ Spelling and grammar have been checked 

__x__ Abbreviations are spelled out the first time they are used

__x__ Words are not frequently (more than 5 times per document) split from one line to the next using a hyphen

__x__ Reading level is between 4th and 6th grade

__x__ Proper local and Department of Health tag  lines are used

__x__ Jargon and technical language have been avoided

__x__ Publication is sensitive to cultural differences

__x__ Visuals emphasize or explain text and are not just to decorate the publication

__x__ Paragraphs are not long and drawn out

__x__ Publication has gone through final review and approval for submission at the service provider.
