REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem: 

Children in Project ALERT and TATU/BUSTED! groups often came to me with grave concern about loved ones who smoke or chew tobacco. Coaches want to reach teen athletes before initiation of spit tobacco use.  Athletes are at greater risk of using spit tobacco than their non-athletic peers.   Family members who visit health fairs ask about a caring way to approach someone they love who chews.  Health professionals, particularly dentists and dental hygienists, requested a simple starting point for patients.  
Description of project: 
This is a simple, inexpensive “bookmark” that has been used in multiple ways across Penn State Extension work plan since its original approval to meet the needs listed above.  It contains information about the benefits of quitting, steps for both pre-contemplators and those in a cessation program, as well as local and state contact information.  It also reviews some of what we cover in brief telephone counseling.  
Partners also use it:
Excela Health and St. Vincent College Prevention Projects use it in their Quit Kits.
Goal (s) of project: 

Prevention Education deliverable goal:  

This bookmark gives youth a positive way to approach parents and others they care about.  The bookmark is provided to Project ALERT students and is also distributed to athletes and coaches participating in Chalk Talk  presentations.
BUSTED! and T.A.T.U. youth utilize the bookmark to explain the benefits of quitting spit tobacco when educating their peers, the community and legislators about tobacco issues and cessation resources.
Promote Quitting deliverable application:
1. Cessation participants are encouraged, in research based cessation programs, in American Cancer Society booklets, to anticipate triggers, plan, and rehearse new behavior.  The side, “Quitting Takes Practice,” gives them a shorthand reminder of what we review in class.

2. Cessation participants are also encouraged to review reasons to quit vs reasons they might continue chewing.  The “Cancer in a Can” side reinforces and gives additional factual information on cancer causing ingredients found in spit tobacco.
3. Finally, physician, dental offices, and hospitals request this piece because it has local and state resource information and motivation for pre-contemplators to think about quitting.

Measurable objectives:  
Short term:  
Verbal report from youth regarding family’s response to discussion of bookmark. 

Number of requests for this piece from partners and health professionals.  


Collaborations/Partnerships: Schools, medical and dental professionals, Excela Health, St. Vincent Prevention Projects.  When used as an example of how youth educate peers and communities at BUSTED! regional and statewide conferences, other counties have requested a supply indicating a potential for statewide use.
How project is incorporated into your overall media plan:

Promote access to Quit Line and evidence-based cessation programs.

The 4 D’s replicate what is the core of two cessation lessons –benefits of quitting, get new behaviors; the 4 D’s also replicates the New Year’s Resolution TV commercial; the bookmark reinforces Project ALERT lesson goals and promotes family involvement in support of school-based tobacco use prevention programs.
How the effectiveness of the project will be evaluated: 
Use of Quit Line and participation in evidence based cessation programming.
Increase in the number of cessation attempts within all groups and populations in Pennsylvania.
A continuing increase in the number of successful quitters.

Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

X  Spelling and grammar have been checked 

X  Abbreviations are spelled out the first time they are used

X  Words are not frequently (more than 5 times per document) split from one line to the next using a hyphen

X  Reading level is between 4th and 6th grade

X  Proper local and Department of Health tag lines are used

X Jargon and technical language have been avoided

X Publication is sensitive to cultural differences (Television spot incorporates multi-racial, male, female and age differential populations)

X Visuals (in TV spot) emphasize or explain text and are not just to decorate the publication

X Paragraphs are not long and drawn out

___Publication has gone through final review and approval for submission at the service provider.

