REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem:   Second hand smoke pollution is the third leading cause of preventable death.
When the Smoke Free Air Affair was established five years ago by the Westmoreland Tobacco Free Coalition, the coalition was searching for a signature event that could be identified with the coalition to educate on health risks of second hand smoke pollution, reach a large number of families with children, and be able to be built upon and repeated annually. Because of its serene outdoor setting (fresh air) and potential to reach a large number of our target audience, families, Idlewild Park in Ligonier, Pennsylvania was invited to become a partner in educating families about the importance of smoke free air. Idlewild is ranked among the top 10 parks in nation with attractions for families with young children. 
Description of project:
The Smoke Free Air Affair is designed to educate families with young children about the importance of clean air in public places, inside homes and in the car. 
The day of the event, the first 1000 cars entering the park are given litter bags (with a Smoke Free Air Affair logo design) containing educational information about tobacco use.  Educational activities are designed to target the anticipated attendees including p preschoolers and elementary school children, middle school and teens, parents and grandparents and adults in general.

The Smoke Free Air Affair is also an activity which empowers youth to express their creativity and advocacy skills related to tobacco use. More than a hundred BUSTED! and TATU youth volunteers use their talents to relate to other youth through craft projects, special activities, on stage entertainment, or to speak to the media. 
During The Smoke Free Air Affair, adult and youth volunteers are also recognized for their year long activities.

Part of the recognition includes giving youth and adult volunteers the specially designed Smoke Free Air Affair t-shirt. They also wear the shirts to identify to the public that they are a volunteer with the event. The t-shirt design is the same that appears on the litter bag and other signage throughout the park.
Goal (s) of project:
The goals of the project is to build awareness of the event, help the public to identify volunteers, and to promote a positive message to support Clean Indoor Air in public places, in homes, and  in cars.
Measurable objectives:
To involve youth in advocacy and educational activities

To recognize youth and adults volunteers for year long activities.

To educate youth and adults about clean air 

To partner with businesses, media and other non-profit organizations in presenting a significant event that focuses on the mission of the Westmoreland Tobacco Free Coalition.

Collaborations/Partnerships:  
Westmoreland Tobacco Free Coalition, Idlewild Park, Westmoreland County BUSTED!/TATU groups  and other Southwest PA counties working on tobacco issues who choose to bring youth, regional media who sponsor the event..  
How project is incorporated into your overall media plan:  
The Smoke Free Air Affair is the major event of the Westmoreland Tobacco Free Coalition with significant participation by most coalition providers and members.  In recent years the scope of the project has broadened to include participation from multiple counties.

The t-shirt is a small reward/recognition for youth who have worked all year on BUSTED!/TATU clean air projects and now at the Smoke Free Air Affair.  It is also a shirt that volunteers then wear year around at other events creating awareness of the need for Clean Indoor Air.  The message replicates a message we use on banners, in presentations, and on the litter bags.
How the effectiveness of the project will be evaluated:

How readily we can identify students at the event; how readily students wear the shirt to other projects we work on.
Long term: an increase in knowledge, reflected in community surveys, that tobacco free air is important for good health.

Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

This is a T-shirt with a message.  See attached.
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