REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem:
Smokers, on average, try to quit at least 7 times before achieving their objective. The New Years time period is considered one of the top time periods of people attempting life style changes, the desire to quit smoking chief among them. During this period of time people need information, reinforcement and opportunities for support to help them achieve their goals.
Description of project: 
The 4 D’s television spot will run for two weeks around the New Years time period, designed to reach those contemplating quitting smoking and in the early stages of cessation.
Goal (s) of project: 
To give concrete tips for those people who chose to quit smoking as part of their New Years Resolutions. 
To reach out with information, support and assistance through our toll free number.
Measurable objectives: 

Track number of calls, compare to responses from previous years. Track outcome of the calls including
number of requests for information, referrals to smoking cessation classes and other smoking cessation resources, and to other counties.
Collaborations/Partnerships:

While the 1-888-664-2248  line is staffed by Westmoreland County cessation specialists, appropriate referrals are made to all counties within Southwestern Pennsylvania depending on the locale of the caller. Additionally, the television station’s website includes links to all  the tobacco free resources in SWPA counties.
How project is incorporated into your overall media plan:

Project has been annually budgeted.  We will also call radio and newspaper reporters with whom we have a relationship to let them know help is available for folks planning to quit using tobacco as a new year’s resolution.
How the effectiveness of the project will be evaluated:

Follow up calls and surveys are conducted with people who call to request help. Attempts are made to determine if the people used the information, made a quit attempt or participated in a program, if they continue to be tobacco free.


Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

This is a TV spot.
 X  Spelling and grammar have been checked 

X  Abbreviations are spelled out the first time they are used

X  Words are not frequently (more than 5 times per document) split from one line to the next using a hyphen

X  Reading level is between 4th and 6th grade

X  Proper local and Department of Health tag lines are used

X Jargon and technical language have been avoided

X Publication is sensitive to cultural differences (Television spot incorporates multi-racial, male, female and age differential populations)
X Visuals (in TV spot) emphasize or explain text and are not just to decorate the publication

X Paragraphs are not long and drawn out

___Publication has gone through final review and approval for submission at the service provider.

TV spot was previously approved.
