REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem:


There is a lack of knowledge about the negative health effects of smokeless tobacco and available resources to help users quit.  PACT reports that 7% of Pennsylvania adult males use smokeless tobacco, compared to the national average of 3%.  According to the Pennsylvania Tobacco Facts 2008, the SW District, excluding Allegheny County, had higher rates of smokeless tobacco use among adult males (16%) than the rest of the state.  According to the 2006-2007 Youth Tobacco Survey, 2% of middle school students and 6% of high school students currently used smokeless tobacco.  Seven% of middle school students and 15% of high school students had ever tried using smokeless tobacco.
NOTE: Press Release uses “Spit Tobacco” and “Chew” terminology.  “Smokeless” is the Tobacco Industry’s preferred term because it has the connotation that these other tobacco products are less harmful to a user’s health than cigarettes.  “Spit Tobacco” and “Chew” are just as accurate but underscore the negative health effects.
Description of project:


Piggyback off national “Through With Chew Week” PeerFactor activities to educate of key audience (general public) through calendar announcements, public service announcements, and press releases to Washington County media.
Goal (s) of project:

Increased awareness of negative health effects of smokeless tobacco and available resources to help users quit.
Measurable objectives:

Increased use of Pennsylvania Free Quitline and DeterminedtoQuit website services by Washington County residents.  Distribution of Tobacco Quit Kits.
Collaborations/Partnerships:


Subcontractor: The Washington Hospital Teen Outreach, PeerFactor (BUSTED!) facilitator
How project is incorporated into your overall media plan:

This project enhances efforts under 09-10 media plan Goal Two: Promote Quitting/Measurable Objective #1, Increased use of Quitline.
How the effectiveness of the project will be evaluated:

Number of calendar announcements, news articles published or news segments broadcast by Washington County media.  Number of phone/e-mail/face-to-face contacts with members of the general public.  Number of Washington County Quitline users. Number of Washington County determinedtoquit.com users.  Number of Tobacco Quit Kits distributed.

Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

____ Spelling and grammar have been checked 

____ Abbreviations are spelled out the first time they are used

____ Words are not frequently (more than 5 times per document) split from one line to the next using a hyphen

____ Reading level is between 4th and 6th grade

____ Proper local and Department of Health tag lines are used

____ Jargon and technical language have been avoided

____ Publication is sensitive to cultural differences

____ Visuals emphasize or explain text and are not just to decorate the publication

____ Paragraphs are not long and drawn out

____ Publication has gone through final review and approval for submission at the service provider.

