REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem: Young children are exposed to second hand smoke and have parents that smoke.  There is a need to educate them on their level and to reach the parents through the take home brochure (published by Journeyworks, of the same name) and/or craft project with the regional sticker asking them to “quit for me because I love you.”.
Description of project: To display Why Animals Don’t Smoke in such a manor that the children will be attracted to a booth at a health fair.
Goal (s) of project:  Educate Kindergarten and first grade students about the effects of tobacco use by relating the effects of tobacco use on animals that are known to children. 
Measurable objectives:  To reach 500 – 1000 students per school year.
Collaborations/Partnerships:  Collaboration with five school districts in Washington County these include;   Beth Center, Bentleyville, California, Charleroi, and Ringgold school districts.  In addition, two Day Care Centers will be visited with the program.
How project is incorporated into your overall media plan:  The Display will be used at Health Fairs to reach young children.
How the effectiveness of the project will be evaluated:   An evaluation form provided to teachers and the observation of the students reaction to the display.

Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

__X__ Spelling and grammar have been checked 

_X___ Abbreviations are spelled out the first time they are used

__X__ Words are not frequently (more than 5 times per document) split from one line to the next using a hyphen

__X__ Reading level is between 4th and 6th grade

_X__ Proper local and Department of Health tag  lines are used

__X__ Jargon and technical language have been avoided

_X___ Publication is sensitive to cultural differences

__X__ Visuals emphasize or explain text and are not just to decorate the publication

_X___ Paragraphs are not long and drawn out

__X__ Publication has gone through final review and approval for submission at the service provider.
