REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem:  Somerset County has a high rate of smoking and chewing and it is an ongoing project of ours to get word out about prevention and quitting.  The youth of our county are energetic and passionate about this and like to participate in this ongoing battle of education.  
Description of project:  This is the fourth year that Somerset County has held a T.A.T.U. poster contest in all 11 of our school districts in Somerset County with the theme of “Living a Tobacco-Free Life”.  The kids are to be as creative as possible, and the top three winning posters from all participating school districts are then made into a billboard and placed on a billboard in a very busy section of Somerset County that is visible to our local county residents.
Goal (s) of project:  The goal of this project is three-fold:  1)  Get our school students (grades 9 – 12) from all school districts in the county to participate in creating a tobacco-free message  2)  Involve our youth in a project that they can showcase to our legislators, commissioners, and other business people in the community  3)  Present a tobacco-free message that will be seen and read over and over again for three consecutive months in Somerset County. *Note:  Each billboard runs for 30 consecutive days, the first one beginning on April 1, 2008.
Measurable objectives:  We will have three approved billboards that will give a tobacco-free message to thousands of people within the county.  Within the school districts we can measure how many students participated, how many schools participated, and the schools that give a presentation at the end of the year to the students.  We also get phone calls from the various school districts, parents, students about the message being presented. 
Collaborations/Partnerships:  We collaborate with all 11 school districts and this project is overseen by Twin Lakes Center, one our Somerset Health Partner’s Service Providers.  It is our hope to use these approved posters to be made into calendars for the upcoming school year, again bringing together collaboration between all schools in Somerset County.  
How project is incorporated into your overall media plan:  These billboards are a very strategic part of our media plan because this tobacco-free message targets all age groups, disparate groups, and gender groups.  It is a great way to target our entire county with a tobacco-free message.  This year we hope to expand this project by using the three winning posters for calendars in the school districts which will target all of the youth of Somerset County with a tobacco-free message.
How the effectiveness of the project will be evaluated: The following will be used as our evaluation tool:  1)  How many school districts  and students participated?  2)  What response/feedback has been received as a result of this project?  3)  Is the project growing each year?  If so, by what percentage? (A baseline was created 4 years ago)  4)  How well is this message received by our local legislators when the students show their art work?  5)  Have any students reported a parent or relative or friend quitting smoking or using tobacco as a result of reading the message on the billboards?  

Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

__X__ Spelling and grammar have been checked 

__X__ Abbreviations are spelled out the first time they are used

__X_ Words are not frequently (more than 5 times per document) split from one line to the next using a hyphen

__X__ Reading level is between 4th and 6th grade

__X__ Proper local and Department of Health tag  lines are used

__X__ Jargon and technical language have been avoided

__X__ Publication is sensitive to cultural differences

__X__ Visuals emphasize or explain text and are not just to decorate the publication

__X__ Paragraphs are not long and drawn out

__X__ Publication has gone through final review and approval for submission at the service provider.
