REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem:

Tobacco Users do not understand regional or county lines when it comes to participating in cessation programs and may contact the “wrong” entity for help.  
Description of project:

This brochure lists cessation resources for the SWPA region as well as Allegheny County and can be used as a referral guide.  Limited quantities will be printed for regional events such as the Smoke-free Air Affair, and an electronic copy will be available on the SWPA website.  This way the guide can be updated easily without the cost of printing many brochures.
Goal (s) of project:

To ease the ability of tobacco users to connect with the cessation program that is right for them.  
Measurable objectives:

Number of tobacco cessation referrals in the SWPA region and Allegheny County.  Number of calls to the PA QuitLine, number of visits to the Determined to quit website, Number of brochure hits and downloads from the TFSWPA web site.

Collaborations/Partnerships:

Tobacco Free Allegheny, SWPA County Subcontractors, SWPA Service Providers
How project is incorporated into your overall media plan:

It is branded as a regional project and is described in the regional media plan.
How the effectiveness of the project will be evaluated:

Number of tobacco cessation referrals in the SWPA region and Allegheny County.  Number of calls to the PA QuitLine, number of visits to the Determined to quit website, Number of brochure hits and downloads from the TFSWPA web site.


Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

X____ Spelling and grammar have been checked 

X____ Abbreviations are spelled out the first time they are used

X____ Words are not frequently (more than 5 times per document) split from one line to the next using a hyphen

X____ Reading level is between 4th and 6th grade

X____ Proper local and Department of Health tag  lines are used

X____ Jargon and technical language have been avoided

X____ Publication is sensitive to cultural differences

X____ Visuals emphasize or explain text and are not just to decorate the publication

X____ Paragraphs are not long and drawn out

X____ Publication has gone through final review and approval for submission at the service provider.
