REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem:  Tobacco users in Fayette County are not educated about the negative effects that tobacco use has not only on them but on those around them.
Description of project:  Radio commercial will feature the effects of a father’s tobacco use on himself and on those around them (his son).
Goal (s) of project: 1.  To educate the public about the negative effects of tobacco.  2. To offer a local place for the public to call for tobacco information and information on prevention and cessation  (Cessation classes begin throughout the year.) 3. To lessen the number of people who use tobacco in Fayette County  4. To encourage young people not to start using tobacco.
Measurable objectives: 1. Number of people who call for information 2.  Number of people requesting cessation assistance due to ads 3.  Number of teens requesting information abut tobacco
Collaborations/Partnerships: Froggy, WMBS, WLSW radio stations; Fayette County Drug & Alcohol Commission, Inc., Harmelin Media
How project is incorporated into your overall media plan: Project had been budgeted in our 2009-2010 media plan.  The budget cuts forced us to take it back out again, however, we recently learned that we have a $50,000 credit with Harmelin Media, so the project was put back in the plan  It is a method to educate the general public and tobacco users that tobacco not only affects the user but those around them.  
How the effectiveness of the project will be evaluated: 1.  Number of people who state that by hearing the radio ad, it increased their desire to quit or to ask for further information about quitting tobacco  2.  Number of people requesting smoking cessation classes.

Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

This is a radio spot
__X__ Spelling and grammar have been checked 

__X__ Abbreviations are spelled out the first time they are used

__X__ Words are not frequently (more than 5 times per document) split from one line to the next using a hyphen

__X__ Reading level is between 4th and 6th grade

__ X__ Proper local and Department of Health tag  lines are used

__X__ Jargon and technical language have been avoided

_ X___ Publication is sensitive to cultural differences

_ X__ Visuals emphasize or explain text and are not just to decorate the publication

_ X__ Paragraphs are not long and drawn out

_ X___ Publication has gone through final review and approval for submission at the service provider.
