REGIONAL MEDIA STRATEGY AND TECHNICAL REVIEW

Please complete all questions on this form.  The form should accompany the Regional Media Approval Request Form as well as a sample of the media project.  All requests with incomplete information will be returned for completion.

Background/Problem:  This flyer has been used in the inpatient department and provided in admission packets that are given to patients.  This ad was just updated to change the primary contractor information.

Description of project:  Inpatient flyers about the tobacco cessation program along with the Quitline number.  Ad is also used for placement on the back of booklets that are ordered from Channing Bete.  These booklets are used for distribution to the general population, hospital patients, and mailed if requested by individual.

Goal (s) of project:  The goal of the project is to increase the number of individuals that inquire and participate in the tobacco cessation program and utilize the Quitline number.

Measurable objectives:  The goal will be measured by monitoring the calls that come into the program for tobacco cessation counseling and by the number of individuals that participate in the tobacco cessation classes.

Collaborations/Partnerships:  Collaboration with all the nursing departments at Conemaugh Memorial Medical Center.

How project is incorporated into your overall media plan:  To provide a resource and increase the awareness to the community and health care organization that a tobacco cessation program is available.

How the effectiveness of the project will be evaluated:  The effectiveness will be monitored by evaluating the number of individuals who attend the tobacco cessation program and following up with individuals regarding their tobacco status.

Technical Review:  To facilitate timely review of submitted materials, all technical aspects should be reviewed prior to submission.  Place an X before each item indicating that it has been completed.

_X___ Spelling and grammar have been checked 

_X___ Abbreviations are spelled out the first time they are used

_X___ Words are not frequently (more than 5 times per document) split from one line to the next using a hyphen

_X___ Reading level is between 4th and 6th grade

_X___ Proper local and Department of Health tag  lines are used

_X___ Jargon and technical language have been avoided

_X___ Publication is sensitive to cultural differences

_X___ Visuals emphasize or explain text and are not just to decorate the publication

_X___ Paragraphs are not long and drawn out

_X___ Publication has gone through final review and approval for submission at the service provider.
